Making Ethical Eating Easy
Image Cassie and Maria from Sustainable Table display the tools they use to live waste free,
in a kooky kinda way because that’s how they roll.
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Sustainable Table is an innovative not–for–profit organisation that makes sustainable
and ethical eating easy.
Up to 60% of our eco–footprint is embedded in the food we buy, so we perform a vital
role in empowering Australians to reduce their environmental impact.
We do this by educating Australians about the environmental and ethical impacts of our
food choices – unpacking the workings of our food system – and empowering people
to make changes to their shopping and consumption habits through easily accessible
information resources, tools, events and campaigns.
When funding allows, we support projects in developing communities that help to
restore the natural environment and improve food security.

2016 Sustainable Table Annual Report 3

Major Campaign
Give a Fork!

Image Matt Burke
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Challenge program: Choose a
#Grexy Eco–challenge

Give A Fork! April 2016
Give a Fork! was a campaign held in
April, aimed at bringing about positive
change through the food we eat. The
campaign gets people thinking about the
environmental and ethical impact of the
food we buy, whilst bringing the sexy back
into caring.
In 2016, there were two ways in which participants could
engage in the campaign – through participating in a
‘#grexy* eco–challenge’ and/or by dining on a ‘Give a Fork!
special’ at a participating restaurant.

Participants could choose from one of three 30 days to #grexy
challenges to reduce their eco impact and increase the ‘sex
appeal’ of being a ‘greenie’: #Grexy Teaser, Halfway to #Grexy
or Drop Dead #Grexy. The aim of the challenge campaign
was to empower participants to live a more sustainable
lifestyle and to help bring the sexy back to environmentalism.
Challenge participants signed up to a challenge for a set fee
and/or added a donation. In return participants received
30 days of informative emails to help them through the
challenge, which included, tips, recipes, eBooks and more.
Challenge 1: #Grexy Teaser
Cut the disposable cup, carry a drink
bottle and request your drinks shaken, not
strawed.
Challenge 2: Halfway to #Grexy
Make meat a treat, get your veg on and
commit to meat–free weekdays for a month.
Challenge 3: Drop Dead #Grexy

*#grexy
= green + sexy /used
to describe a sexy or
appealing person who
is also a greenie.

The ultimate 30–day crash course –
a perfect intro to sustainable living. Attempt
to fit all your landfill waste for the month
into one container and learn how to
incorporate sustainable eating and living
habits into your daily life.
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Summary of outcomes – #Grexy
Challenges

298 people
participated in our #Grexy Challenges

$5,472
collected from sign–up fees and a further

$2,810
was collected from optional donations
during the sign–up process

#Grexy Teaser

Drop Dead #Grexy

80%

41%

of #Grexy Teaser participants no longer
order coffee in a disposable cup!

of Drop Dead #Grexy participants now
take their own containers to the shops.

60%

63%

Now ask for their drink without a straw
or carry their own.

reduced plastic packaging.

43%

dramatically reduced their landfill!

Started recycling better in general.

Halfway to #Grexy

Total raised
from #Grexy
Challenges
$8,282

Almost 50%
We started a bit of a movement, with
the #grexy tag being used over 11,000
times on Instagram and Facebook!

83%
of Halfway to #Grexy participants
reduced their meat intake.

71%
now eat more vegetables!

60%
Now think about where they can
purchase so that more money reaches
the producer.
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Give a Fork! Restaurant Program
Restaurants from around the country were engaged to
develop and sell a Give a Fork! special following our 4 food
rules (see right). Restaurants then donated a portion of
sales from the dish to Sustainable Table.

4 Food Rules
1

Make plants
the hero

2

If you do serve
meat choose
truly free range
or organic
options or
sustainable
seafood

The aim was to encourage restaurants to:
•	review their supply chain and seek out truly free range
meats and sustainable seafood
•	review their menu and increase representation of
vegetarian dishes
•	seek local producers
•	seek organic produce

3

•	review their kitchen waste and look at ways of reducing
it
•	promote their food philosophies to increase awareness
of issues amongst their patrons.
A total of 101 restaurants around the country signed up to
the campaign (630 were approached).
4

Use at least one
edible ingredient
that commonly
gets discarded
i.e. carrot tops,
cauliflower
leaves,
meat off-cuts
Know the
provenance
of the
ingredients

Image St. Ali

Summary of outcomes – restaurants
101 restaurants all over Australia participated and raised $28,000!
Almost 10,000 specials were sold!
The top 10 fundraising restaurants were:
1. Pho Nom

5. San Telmo

2. Local Press Cafe

6. Pei Modern

9.	Hash Specialty
Coffee & Roaster

3. Botanical

7. Barry

10. Tucker St

4. Little Green Corner

8. Embla

A full list of participating restaurants can be found at giveafork.com.au

Total Raised from Restaurant Campaign: $28,000
Grand total raised during GIVE A FORK! 2016

$36,282
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Ambassadors

FACES OF CHANGE AMBASSADORS

In 2016, we recruited 24 highly regarded media personalities, bloggers and athletes to join the campaign as ambassadors,
In 2016, we recruited 24 highly regarded media personalities, bloggers and athletes to join the
referred to as Faces of Change. Their role was to promote the campaign across their social networks and encourage
campaign as ambassadors, referred to as Faces of Change. Their role was to promote the campaign
participation
in the
challenge
or dine out
components.
ambassadors
proved to be a successful strategy to reach a
across their social
networks
and encourage
participation
in theRecruiting
challenge or
dine out components.
broader
audience
than
we
had
traditionally
been
communicating
with.
We
are
truly
grateful for their passion and support.
Our Faces of Change included:
TOTAL
AUDIENCE:
972,567
(based on social media following)
Our
Faces
of Change
included:
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Media

Highlights

As part of our Give a Fork! 2016 campaign we embarked
on a PR campaign to raise awareness of the issues
surrounding our food system as well as encourage
participation in the campaign.

Print

Total reach through PR activities:

The Age Epicure, Sunday Morning Herald and
Canberra Times

4.7 million people

The Age Epicure
Espresso section

Featured campaign in article on ‘10 steps towards greener
cooking and eating’ - article

Total reach through our 24 Faces of Change:

Herald Sun Sunday Style

986,067

Your Week section

(based on social media reach)

Geelong Advertiser
No Waste Wonders (pictured left)

Online
Australian Natural Health Magazine
Going Green – Give a Fork! 2016 - article
Pickles Mag
Cassie Duncan on Sustainable Table and Giving a Fork! article
I Quit Sugar
Give a Fork! You bet we do - article
Dumbo Feather
How to live waste free - article
In Daily
Throw-away’ food served up in sustainable menus - article

Radio
Gram Magazine
ABC 774 Foodie Tuesdays

Give a Fork! - article

19th April 3.30pm radio interview, 23 minutes
Slow Magazine
Radio Adelaide

Changing the Face of Environmentalism - article

21st April 8.30am, 10 minutes
Drop Dead Gorgeous Daily
What the Hell Does it Mean to Eat Sustainably? - article
The Village
Cassie Duncan is giving us Food for Thought - article
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“Ain’t nothin’ sexier
than when you
Give a Fork!
...hey chick?”
#GiveaFork
#Grexy (sexy greenie)

We’re proud supporters of the Give a Fork! campaign and have crafted
an ethical dish to prove it.
ORDER THE G IVE A FORK ! SPE CIAL AN D SHO W YO UR
SUPPORT FOR A FOOD SY STE M TH AT’ S FAI R , HEALT HY,
HUMANE AND G OOD FOR TH E E NV IRONM ENT.
Proceeds from every dish sold support environmental not-for-profit Sustainable Table.

giveafork.com.au

sustainabletable.org.au

@Sustain_Table

TheSustainableTable

Visual Highlights from Give a Fork! 2016
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What #Grexy Challenge participants had to say

“I thought this was something which
I should be doing every day. I have
a Keep Cup and I buy 1–2 coffees
everyday (mostly takeaway). It’s
easy and achievable. What I didn’t
expect, was how using my Keep Cup
made me think about other ways
I can reduce my single use waste.
I started using cloth napkins and
bought some keep leafs to pack my
son’s lunch. I’ve also started using
plates and tea towels to cover food
in the fridge. It was a great simple
achievable challenge which shifted
my thinking to avoid single use in
other aspects of my life.”

“I buy a coffee
every day and
feel bad about
the throw away
cups. This at
least kept
me thinking
about the
environment.
And enjoying
my coffee. If I
forgot my cup,
I’d sit in...”

“I found once
I’d started it
just became
second nature.
I found other
people noticed
my Keep Cup
and friends
started talking
and making
that change
also without
me telling
them what to
do or why... I
was SHOWING
them!”

“I am so glad I signed up for this
challenge. I kept track of the
number of times I would have used
a takeaway coffee cup or plastic
cup in the month had I not been
doing the challenge – and it blew
my mind! I was able to identify all
the opportunities I had to say no to
plastic (on flights I now make sure
I have my Joco cup, at conferences
and work seminars etc). Participating
in this challenge has definitely been
a habit–changing experience for
me!”

“The Clever Cook
eBook was brilliant.
I can’t believe I fed
cauliflower leaves
to my kids and they
went “Yum!” I’ve
been after that style
of cooking for years.
I also loved the daily
emails and I think I’m
going to miss them. I
also discovered a few
great bloggers. All in
all, it was terrific.”

“The Give a Fork! 2016
Campaign has taught me so
much about the part I play in
the food I buy, where I buy
it and how I buy it. My life
has changed because of this
challenge and I will be forever
grateful for the information
and education I received. I’m
a more aware and healthier
person because of it and I
hope I can influence others
in their journey to ‘be the
change they want to see in
our world’. Thank you x”
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What #Grexy Challenge participants had to say

“The Give a Fork! campaign is an amazing idea!
I signed up for the Halfway to Grexy, so meat free
weekdays. I wasn’t going to pressure myself into
completely changing my lifestyle but before I knew
it meat free weekdays turned into meat free weeks!
Plastic bags turned into cloths bags. Disposable
cups are now a thing of the past! Herbs are
popping up all around my house and are thriving
(how did that happen!) If a product has too much
packaging I simply won’t buy it anymore! So much
can change in a month when you’re given the tools
and knowledge to better yourself. Staying healthy
is so important, you are what you eat after all and
you only have one body so take care of it! But don’t
forget we only have one planet so let’s give it some
love!”

“I had such a great time
participating. I would
never have committed
myself to boycotting
disposable plastics this
much had I not being
doing it as part of a
greater campaign. I’m
sad that the month is
over! I’ve loved being
connected to a wider
community who cares
about sustainability
and from whom I have
learnt so much.”

“The positive energy
that I felt during my
“Drop Dead Grexy”
month was enormous.
The people at
Sustainable Table are so
passionate in a happy,
fun and contagious
way, it was very easy to
follow and I really feel
like this made a huge
difference not only
to me but the people
around me seeing what
I was doing as well.”

For the complete Give a Fork! campaign evaluation, please request a copy via info@sustainabletable.org.au

“Thank you so much
Sustainable Table team,
this campaign taught
us so much more!
Every day when the
emails came through
it was like you were
reading my mind about
the next thing I was
curious about. I love
all the statistics and
real information and
enjoyed that it was
delivered in a gentle
and fun way without
provoking worry or
shame.”

“I’m not great with words, but I do want to say
Thank you! I have been using the Sustainable Table
resources since you were known as Yaubula, I was
SO happy when I found your sustainable seafood
guide, I’ve learnt a lot about milk from reading
articles you’ve posted, and this campaign has
helped to keep many of the current issues I face in
the forefront of my mind. I have been able to really
think about how I can change certain habits, and
make more grexy choices. I feel really confident
that I am slowly setting myself up for an extremely
minimal waste lifestyle, and this makes me really
excited!”
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Published Writing

Image Feature article Nourish Magazine Vol. 4. No. 5 2016 Sustainable Entertaining
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Writing content for reputable blogs and magazines enables Sustainable Table to reach a wider audience and to spread important
behaviour change messages about reducing waste and ethical eating.

REA Group Blog Writing
realestate.com.au
Sustainable Table was engaged by REA Group to write a
series of blog posts on sustainable living:
5 ways to create a zero waste kitchen
4 simple steps to start composting

Dumbo Feather conversations
with extraordinary people
dumbofeather.com
Sustainable Table was commissioned by Dumbo Feather
magazine to write a series of posts for their blog:

Nourish Magazine
Nourish is not just another food magazine, it is a holistic
guide to good health and wellbeing.
Sustainable Table was commissioned to write a feature
piece on Ethical Entertaining, promoted on the cover and
featured in the July 2016 edition.

Happiness and the sharing economy

10 ways not to be a tosser this Christmas

It is easy being green: tips for building a more
sustainable life

A total of 10 posts were commissioned and are to be
published by REA Group.

How to live waste free
How to be an ethical egg eater
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Events and
Workshops
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Events and Workshops

If food waste was
a country, it would
be the 3rd largest
greenhouse gas
emitter after the
USA and China*

Sustainable Table runs a number of events,
workshops and speaking engagements
throughout the year to further engage
people in food sustainability.

Let’s Make Farming the New Rock and Roll
Panel Discussion

Geelong Extravaganza
Display and Discussion

Thursday 30th July, Melbourne

Saturday 17th October 2015, Deakin University
Geelong Waterfront

Fowles Wine and Sustainable Table teamed up to deliver
an evening of conversation about a pressing issue facing
farming in Australia – who will be our future food growers
and how do we start to value farmers in the same way we
do celebrity chefs?

Wheeler Centre Employee Presentation
with Minter Ellison
Sustainable Food & Drink
Monday 27th July 2015
Sustainable Table co–founder Cassie Duncan was
interviewed over lunch by Corinne Grant (presenter, writer
and comedian). This prompted an informal discussion on
ethical eating, reducing waste and sustainable living.

The event featured a panel of subject matter experts
including landscape gardener and host of Gardening
Australia, Costa Georgiadis, organic vegetable farmers
Matt and Lentil from Grown and Gathered, wine maker
Matt Fowles, beef farmer Sylvia Collett and Dr Jane Dixon,
Senior Fellow at the National Centre for Epidemiology and
Population Health, Australian National University.

Sustainable Table was invited to host a stand at Geelong’s
Food and Wine Festival, Geelong Extravaganza. The stand
was interactive and informative and focussed on the
topic of food waste. Visitors were able to discuss issues,
concerns and ideas and also receive useful tips and tricks
about reducing food waste at home.
*

UN Food and Agriculture Organization’s report on Global Food Losses and
Food Waste

A podcast of the evening was recorded by ABC RN
Blueprint for Living and can be heard here.
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Events and Workshops

Off the Mat, Into the World
Film Nights
Friday 23rd and Sunday 25th October 2015,
Malvern and Abbotsford
Non–profit organisation Off the Mat, Into the World
hosted two film nights (Plastic Paradise screenings).
Sustainable Table representatives attended and
participated in a discussion about waste and waste free
living.

Sustainable Living Festival
Presentation

Glen Eira City Council
Waste Presentation

Food Waste Presentation and Waste Deep Film Screening
20th February 2016, Geelong

Thursday 12th May 2016, Glen Eira City Council

Sustainable Table was invited to launch the Sustainable
Living Festival weekend in Geelong as their keynote
speaker. This included an introduction to Sustainable
Table and ethical eating and a screening of Waste Deep,
Sustainable Table’s short documentary on ways to reduce
waste and save money.

This two hour presentation was delivered with a focus
on practical hints and tips coming from the personal
perspective of Sustainable Table’s co–founder Cassie
Duncan. Cassie shared the steps she took in her own life
since 2009 to reduce her landfill waste by more than 70%.

2016 Sustainable Table Annual Report 17

Events and Workshops

Mitchell Shire
Food Waste Workshop

Lord Somers Camp Wellness Weekend
Zero Waste Workshop

8th June 2016, Mitchell Shire, Kilmore

19th June 2016, Lord Somers Camp, Somers

A one hour workshop on waste free living and eating,
including a cooking demonstration, delivered by
Sustainable Table as part of a free public event held by the
Mitchell Shire’s Love Food Hate Waste initiative.

A 2-hour presentation on waste free living delivered
by Sustainable Table as part of the Lord Somers Camp
Wellness Weekend. Approximately 35 attendees.
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Website and Social
Media Engagement
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Social media growth:
Facebook followers grew by

68%

from
7,500 to 12,578

Twitter followers grew by

27%
Top 5 sustainabletable.org.au
pages visited:
1. Ethical Meat Suppliers Directory

Top 5 blog posts visited:

from
5,000 to 6,358

1. Our Zero Waste Survival Kit

2. Sustainable Table’s Shop

2.	Blessed Milk – The Flavour Crusader
on real milk and fair prices

3. Seasonal Produce Guide

3. Edible weeds – local seasonal and delicious

4. Free Range Chicken and Egg Guide

4. Why are some people drinking bath milk

5. The Environmental Impacts of Eating Meat

5. Our practical guide to composters

Website pageviews
The Sustainable Table website averages 27,000 page views each month, with a 60% spike during the twomonth Give a Fork! campaign period. The majority of traffic is directed to the Hungry for Information section,
with the Table Talk blog being the next most popular area.

Instagram followers grew by

119%

from
3950 to 8660 during
the period March 1st –
April 30th 2016

(Give a Fork! 2016 campaign period).
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Consulting
Work
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South East Food Hub
Sustainable Table was engaged to develop
a Marketing and Communications Plan,
deliver a new website and marketing
materials for the South East Food Hub.
The South East Food Hub brings fresh produce from
farmers in Melbourne’s south east to local businesses and
community members, offering fresh affordable food, which
is also fair to the farmers.

South ea
st
food hub

Local fo

od For lo

cal peop

le

Sustainable Table developed a detailed plan of ways
to attract new business and to improve the customer
experience. We also developed a new website and
marketing brochures.
Throughout this process we worked closely with the team
and were able to bring our communications expertise to a
Food Hub trial, which aims to support the movement away
from the industrial food system.
Sustainable Table also provided a grant to the South East
Food Hub to trial the model and develop resources to
support future food hubs.

Start ordering fresh food today! southeastfoodhub.org
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Sales
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Seasonal Regional
Seasonal Regional is a celebration of our food landscape
and takes in farmers’ markets, small-scale growers, cellar
doors, rare breed meat producers, farm gates, heirloom
fruit and vegetables growers, pick-your-own farms and
more, giving an insight into how and where our food
is grown.
Featuring some of Victoria’s finest food producers and
more than 80 seasonal recipes created by celebrated chefs
and home cooks alike, Seasonal Regional will entice you to
explore the glorious and sometimes obscure produce the
state has to offer.

312
copies totalling
$5,180
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eBook sales
60
recip
fab waes +
reduc ste
tio
Tips n

The Good Fish Book
A tasty guide to sustainable seafood

22 seafood &
vegetarian recipes
to tantalise your
tastebuds!

the clever cook
Age-old wisdom for reducing waste,
saving money & eating well

105

244

copies totalling
$406.36

copies totalling
$1424.55
Designed by

The Good Fish Book

The Clever Cook

Released in 2015, this ebook is a complete guide to finding, choosing and preparing
sustainable seafood and includes 21 seafood and vegetarian recipes from well known
chefs to tantalise people’s tastebuds as well as teach people how to cook with sustainable
seafood.

Released in 2015, this ebook is a complete handy guide to reducing waste, saving money
and eating well. It includes clever tips and tricks for buying, storing and preparing food,
shopping guides and directories plus 60 recipes for favourite meals, showing how to make
the best use of each ingredient and how to creatively use up leftovers to ensure nothing is
wasted! This ebook is about helping people tweak what they already do in the kitchen so
that they shop smarter and make the best use of weekly groceries.
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The Business End
Financials
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Sustainable Table Limited
Compilation Report
For the Year ended 30 June 2016
We have compiled the accompanying special purpose financial statements of Sustainable Table Limited for the
year ended 30 June 2016 on the basis of information provided by the directors. The specific purpose for which the
special purpose financial statements have been prepared is to provide detailed information relating to the
performance of the entity that satisfies the information needs of Directors and Members.
We have compiled the accompanying special purpose financial statements of Sustainable Table Limited, which
comprise the Balance Sheet as at 30 June 2016, the Income Statement for the year then ended, a summary of
significant accounting policies and other explanatory notes. The specific purpose for which the special purpose
financial statements have been prepared is set out in the Notes to the Financial Statements.
The Responsibility of the Directors
The Directors are solely responsible for the information contained in the special purpose financial statements and
have determined that the significant accounting policies adopted as set out in the Notes to the Financial
Statements are appropriate to meet their needs and for the purpose that the financial statements were prepared.
The Responsibility of the Directors
The Directors are solely responsible for the information contained in the special purpose financial statements and
have determined that the basis of accounting adopted is appropriate to meet their needs and for the purpose that
the financial statements were prepared.
Our Responsibility
On the basis of information provided by the Directors, we have compiled the accompanying special purpose
financial statements in accordance with the basis of accounting adopted and APES 315: Compilation of Financial
Information.
Our Responsibility
On the basis of information provided by the Directors, we have compiled the accompanying special purpose
financial statements in accordance with the significant accounting policies adopted as set out in the Notes to the
Financial Statements and APES 315: Compilation of Financial Information.
Our procedures use accounting expertise to collect, classify and summarise the financial information, which the
Directors provided, in compiling the financial statements. Our procedures do not include verification or validation
procedures. No audit or review has been performed and accordingly no assurance is expressed.
The special purpose financial statements were compiled exclusively for the benefit of the Directors. We do not
accept responsibility to any other person for the contents of the special purpose financial statements.

Andresen Secker Associates
Principal
Level 1, 2/666 Doncaster Road, DONCASTER VIC 3108

Scott Secker
20 July 2016

-1-
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Sustainable Table Limited
Directors' Declaration
For the Year ended 30 June 2016
The Directors have determined that the Company is not a reporting entity and that this special purpose financial
report should be prepared in accordance with the accounting policies outlined in the Notes to the Financial
Statements.
The Directors of the Company declare that:
1. The financial statements and notes, as set out in the financial report present fairly the Companyʼs financial
position as at 30 June 2016 and its performance for the reporting period ended on that date in accordance
with the accounting policies described in the Notes to the Financial Statements; and
2. In the Directorsʼ opinion there are reasonable grounds to believe that the Company will be able to pay its
debts as and when they become due and payable.

This declaration is made in accordance with a resolution of the Board of Directors.

Hayley Morris
Director

Cassie Duncan
Director

29th day of ____________________
September
Dated this _______
2016

-2-
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Sustainable Table Limited
Profit and Loss Statement
For the Year ended 30 June 2016
Note
Income
Consulting Fees
Sponsorship
Events & Fundrasing
Donations
Interest Received
Other Revenue
Gross Profit from Trading
Total Income

2016
$

2015
$

41,400
3,936
12,270
144,104
2,010
444
7,145
211,309

5,355
5,000
21,075
139,356
2,391
15
10,647
183,839

1,250
12,359
1,710
11,820
27,524
259
447
3,949
13
1,688
545
7,796
35
4,068
5,718
303
346
9,702
674
111,790
1,259
203,255

1,131
3,000
8,855
7,200
1,850
13,845
47,350
526
23
312
6,389
9
1,667
8,390
91
(211)
1,266
9
268
25
11,942
114,068
(1,034)
226,971

8,054

(43,132)

4

2

Expenditure
Accountancy Fees
Administration Costs
Advertising
Auditor's Remuneration
Bank Charges
Contract Work
Local Project Costs
Depreciation - Plant & Equipment
Entertainment Expenses
Employee Amenities
Events Expense
Fundraising Costs
Freight & Cartage
Insurance
Internet Expenses
Motor Vehicle Expenses
Permits, Licences & Fees
Printing & Stationery
Rent
Research Costs
Subscriptions
Sundry Expenses
Superannuation Contributions
Travelling Expenses
Wages
Workcover Expenses
Total Expenditure

5

3

Profit/(Loss)

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.

-3-
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Sustainable Table Limited
Statement of Appropriations
For the Year ended 30 June 2016
2016
$

2015
$

75,051

118,183

8,054

(43,132)

Accumulated Profit after Income Tax

83,105

75,051

Profit after Prior Year Adjustments

83,105

75,051

Unappropriated Profit at 30 June 2016

83,105

75,051

Retained Profits at Beginning of Year
Profit/(Loss) before Income Tax

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.

-4-
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Sustainable Table Limited
Balance Sheet
As at 30 June 2016
Note

2016
$

2015
$

99,986
7,084
107,070

78,312
5,755
84,067

515

774

107,585

84,841

894
4,764
1,164
17,658
24,480

644
4,740
1,171
3,235
9,790

Total Liabilities

24,480

9,790

Net Assets

83,105

75,051

83,105

75,051

83,105

75,051

Current Assets
Cash and Cash Equivalents
Trade and Other Receivables
Total Current Assets

7
8

Non-Current Assets
Property, Plant and Equipment

10

Total Assets
Current Liabilities
Trade and Other Payables
Current Tax Liabilities
Financial Liabilities
Short Term Provisions
Total Current Liabilities

11
9
12
13

Equity
Retained Profits

14

Total Equity

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.

-5-
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Sustainable Table Limited
Notes to the Financial Statements
For the Year ended 30 June 2016
1

Significant Accounting Policies
The directors have prepared the financial statements on the basis that the company is a non-reporting
entity because there are no users dependent on general purpose financial statements. The financial
statements are therefore special purpose financial statements that have been prepared in order to meet
the needs of members.
The financial statements have been prepared in accordance with the significant accounting policies
disclosed below, which the directors have determined are appropriate to meet the needs of members.
Such accounting policies are consistent with the previous period unless stated otherwise.
Basis of Preparation
The financial statements have been prepared on an accruals basis and are based on historical costs
unless otherwise stated in the notes. The accounting policies that have been adopted in the preparation of
the statements are as follows:
(a)

Cash and Cash Equivalents
Cash and cash equivalents include cash on hand, deposits held at call with banks, other short-term
highly liquid investments with original maturities of three months or less, and bank overdrafts. Bank
overdrafts are shown within borrowings in current liabilities on the balance sheet.

(b)

Provisions
Provisions are recognised when the company has a legal or constructive obligation, as a result of
past events, for which it is probable that an outflow of economic benefits will result and that outflow
can be reliably measured.
Provisions are measured using the best estimate of the amounts required to settle the obligation at
the end of the reporting period.

(c)

Employee Benefits
Provision is made for the company's liability for employee benefits arising from services rendered
by employees to the end of the reporting period. Employee benefits have been measured at the
amounts expected to be paid when the liability is settled, plus related on-costs.

(d)

Property, Plant and Equipment
Property, plant and equipment are carried at cost, independent or management valuation. All
assets, excluding freehold land and buildings held for investment, are depreciated over their useful
lives.
The depreciation method and useful life used for items of property, plant and equipment (excluding
freehold land) reflects the pattern in which their future economic benefits are expected to be
consumed by Sustainable Table Limited. Depreciation commences from the time the asset is held
ready for use. Any leasehold improvements are depreciated over the shorter of either the unexpired
period of the lease or the estimated useful lives of the improvements.
The useful lives used for each class of depreciable asset are considered to fall within standard
parameters. Standard rates of depreciation have been used for each class of asset.

(e)

Borrowings
Loans are carried at their principal amounts which represent the present value of future cash flows
associated with servicing the debt. Interest is accrued over the period it becomes due and is
recorded as part of current payables.

(f)

Trade and Other Receivables
Trade receivables are recognised initially at the transaction price (i.e. cost) and are subsequently
measured at cost less provision for impairment.
At the end of each reporting period, the carrying value of trade and other receivables are reviewed
to determine whether there is any objective evidence that the amounts are not recoverable. If so, an
impairment loss is recognised immediately in the financial statements.

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.

-6-

2016 Sustainable Table Annual Report 32

Sustainable Table Limited
Notes to the Financial Statements
For the Year ended 30 June 2016
(g)

Revenue and Other Income
Revenue from the sale of goods is recognised at the point of delivery as this corresponds to the
transfer of significant risks and rewards of ownership of the goods and the cessation of all
involvement in those goods.
Revenue is measured at the value of the consideration received or receivable after taking into
account any trade discounts and volume rebates allowed. For this purpose, deferred consideration
is not discounted to present values when recognising revenue.
Interest revenue is recognised using the effective interest rate method, which for floating rate
financial assets is the rate inherent in the instrument. Dividend revenue is recognised when the
right to receive a dividend has been established.
Revenue recognition relating to the provision of services is determined with reference to the stage
of completion of the transaction at the end of the reporting period and where outcome of the
contract can be estimated reliably. Stage of completion is determined with reference to the services
performed to date as a percentage of total anticipated services to be performed. Where the
outcome cannot be estimated reliably, revenue is recognised only to the extent that related
expenditure is recoverable.
All revenue is stated net of the amount of goods and services tax (GST).

2

(h)

Trade and Other Payables
Trade payables are obligations on the basis of normal credit terms and do not bear interest. They
are recognised at their transaction price.

(i)

Goods and Services Tax (GST)
Revenues, expenses and assets are recognised net of the amount of GST, except where the
amount of GST incurred is not recoverable from the Australian Taxation Office (ATO). In these
circumstances, the GST is recognised as part of the cost of acquisition of the asset or as part of an
item of the expense. Receivables and payables in the balance sheet are shown inclusive of GST.
The net amount of GST recoverable from, or payable to, the ATO is included with other receivables
or payables in the balance sheet.

Revenue
Sales Revenue
Sale of Goods
Rendering Services
Other Income
Donations
Interest Received
Other Revenue

3

Expenses
Employee Benefits Expense
Depreciation and Amortisation Expenses
Advertising
Bank Charges
Freight & Cartage
Insurance
Printing & Stationery
Rent
Motor Vehicle Expenses
Other Expenses

2016
$

2015
$

7,145
57,606
64,751

10,647
31,430
42,077

144,104
2,010
444
146,558

139,356
2,391
15
141,762

211,309

183,839

2016
$

2015
$

121,492
259
12,359
1,710
1,688
545
4,068
5,718
55,416

126,010
526
8,855
1,850
1,667
1,266
91
86,706

203,255

226,971

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.
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Income Details

2016
$

2015
$

444

15

2016
$

2015
$

-

7,200

27,524

47,350

-

91

97,131
14,659
111,790

109,666
4,402
114,068

Total Overhead Expenses

139,314

168,709

Total Expenses

139,314

168,709

2016
$

2015
$

259
-

526
9

2016
$

2015
$

Cash and Cash Equivalents
Cash on Hand
NAB Cash Manager (7024)
NAB Cash Manager (4161)

387
10,431
89,168

311
15,408
62,593

Total Cash and Cash Equivalents

99,986

78,312

Cash Reconciliation
Cash and Cash Equivalents
Bank Overdrafts

99,986
(1,164)

78,312
(1,171)

98,822

77,141

2016
$

2015
$

7,084

5,755

7,084

5,755

7,084

5,755

Income
Other Revenue
Other Revenue
5

Expenses Details

Overhead Expenses
Auditor's Remuneration
Auditor's Remuneration
Local Project Costs
- Other Local Project Costs
Motor Vehicle Expenses
Motor Vehicle Expenses
Wages
- Wages
- Holiday Pay

6

Profit For The Year
Profit before income tax expense from continuing operations
includes the following specific expenses:
Charging as Expense :
Movements in Provisions :
Depreciation :
- Plant and Equipment
Research and Development Costs

7

8

Cash and Cash Equivalents

Trade and Other Receivables
Current
Trade Debtors

Total Trade and Other Receivables

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.
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9

Tax Assets and Liabilities

2016
$

2015
$

4,764

4,740

(4,764)

(4,740)

Property, Plant and Equipment

2016
$

2015
$

Plant & Equipment
Less: Accumulated Depreciation

8,421
(7,906)
515

8,421
(7,647)
774

Liabilities
PAYG Withholding Payable
Net Tax Liabilities
10

11

Total Plant and Equipment

515

774

Total Property, Plant and Equipment

515

774

2016
$

2015
$

894

644

894

644

894

644

2016
$

2015
$

Current
Visa
Visa

1,164

1,171

Total Current

1,164

1,171

Total Financial Liabilities

1,164

1,171

Provisions

2016
$

2015
$

1,118

(141)

Trade and Other Payables
Current
Provision for GST

Total Trade and Other Payables
12

13

Financial Liabilities

Current
Workcover Clearing
Workcover Clearing
Provision for Annual Leave
Provision for Annual Leave
Provision for Wages
Provision for Wages
Superannuation Payable
Superannuation Payable

Total Provisions

12,297

2,639

3,099

-

1,144

737

17,658

3,235

17,658

3,235

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.
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Retained Profits / Accumulated Losses

2016
$

2015
$

75,051

118,183

8,054

-

Less
Net loss attributable to members

-

43,132

Retained Profits at 30 June 2016

83,105

75,051

Retained Profits at Beginning of Financial Year
Add
Net profit attributable to members

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or
review, and should be read in conjunction with the attached Compilation Report.
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Cost
Price

Asset
Assets
Plant & Equipment
Video Camera
Laptop
HP Elitebook
Toshiba R850 Notebook &
Sub-Total

2,020
2,190
665
3,546
8,421

Opening
W.D.V
01/07/15

518
24
38
194
774

Gain/Loss
on
Disposal

Additions
Disposals

Capital
Gains

-- Depreciation -Rate
$

20.0% DV
66.7% DV
60.0% DV
60.0% DV
0

0

0

104
16
23
116
259

Accum
Deprec
30/06/16

1,606
2,182
650
3,468
7,906

Closing
W.D.V
30/06/16

414
8
15
78
515

The accompanying notes form part of these financial statements. These financial statements have not been subject to audit or review, and should be read in conjunction with the attached Compilation Report.
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Thanks to our supporters

Major Supporter

Give A Fork Sponsors

Morris Family Foundation

Waterlogic Australia

JOCO Cup

The Morris Family Foundation provided a donation
of $78,000 to assist Sustainable Table in delivering
Give a Fork! 2016. The funds enabled us to provide
paid employment to two staff members to deliver the
campaign, as well as to engage interns, develop and print
materials for participating restaurants and pay for Public
Relations support to extend the reach of the campaign.
The Morris Family Foundation also kindly donated $26,000
at the end of the financial year to further support activities
throughout 2016-17.

International watercooler company Waterlogic Australia
partnered with us to provide sponsorship of our Give a
Fork! 2016 campaign. They also provided a watercooler to
one winner for our final prize draw.

Australian reusable cup company JOCO Cup also partnered
with us to sponsor Give a Fork! 2016 campaign. JOCO
Cup also provided a number of JOCO cups for giveaways
throughout the campaign.
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Product sponsors
A number of companies provided product for giveaways, competitions and final
prize draws during our Give a Fork! 2016 campaign, we thank them kindly:

Made With
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Thank You

Thank you for your continued support and
interest in building a fair and resilient food
system in Australia and beyond.

Sustainable Table
Postal Address
PO BOX 93
Clifton Hill VIC 3068

p 03 8644 4050
e info@sustainabletable.org.au
sustainabletable.org.au

Office Address
60 Cambridge Street
Collingwood VIC 3066
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